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THE NEXT GENERATION HAS LANDED
Youth Forum Releases Unique Research Defining “Generation Z”
· Informed purchasers: Gen Z love advertising, but research carefully before deciding
· Gen Z cares less about fame & fortune than Gen Y & more about enjoying their work
· Brands must align with Gen Z values: altruistic, environmentally aware & community-minded
16th December, 2009 – Move over Baby Boomers, enough of Gen Y, ‘Generation Z’ is the influential new consumer group to watch, Singapore’s leading marketers, government representatives and top youth brands were told at the Next Generation forum. 

The Forum unveiled the results of more than 12 months of research into the characteristics, values and media and brand consumption habits of Singapore youth currently in the teenage demographic – otherwise known as Generation Z.  
The comprehensive online research features responses from thousands of teens in Singapore, South East Asia and around the world, and demonstrates there is a sub generation of youths with markedly different characteristics and value systems to that of their Gen Y predecessors.  (Generation Y is a globally recognised name for the high profile generation of youth currently aged between 19 and 30 years old.)
The Next Generation Forum was hosted by the world’s most popular virtual world for teenagers, Habbo Hotel and Interactive Hub at the Asian Civilisation Museum, with media identity Camille Lim as Master of Ceremonies.  Speakers included; Ken Lim, Singapore Country Manager, habbo.com.sg and Sulake, and Kenniess Wong, Managing Director, Interactive Hub, with an expert panel including Fiona Sim, Client Services Director, Carat, and Martin Ross, Singapore Country Manager, Eyeblaster.

The findings are part of eight separate surveys, each of which included an average of 1,500 participants aged 12 to 18 years-old released today by Habbo Singapore (www.habbo.com.sg), Singapore’s most popular online playground for teenagers with 500,000 unique visitors a month*. The research was conducted by Habbo Singapore and developed and analysed by Launch Group (www.launchgroup.com.au).
Some of the major findings included:

· Generation Z are extremely altruistic, caring deeply about the environment, their community and global humanitarian issues. Accordingly, they prefer brands which align with their personal value systems.

· Gen Z appears to care less about fame and fortune than their Generation Y predecessors, and to care more about enjoying their work.
· Generation Z are an ambitious and determined generation who are open to learning - Singapore teens identified willingness to learn as the most important quality to an employer.

· Generation Z are green crusaders -the majority of teens identified helping the environment as a key concern when selecting their future employers. 

· Generation Z has a deep connection with Singapore and its characteristics - they seek to understand and comment on national issues, and they are proud of Singapore’s sense of security.

· Favour platforms and medium that they can mould – they do not have set patterns for viewing/ listening. Therefore advertisers should look past traditional ‘prime time’.

· Gen Z prefers humour in advertising above other characteristics.
· Having a sense of community is paramount to Generation Z.  They gravitate towards media channels which provide a sense of LIVE community.

· Singapore teens are informed purchasers – the majority of teens want to know when something is being promoted to them and they will do their research on a product they have seen on TV before they purchase it.

· More than three-quarters (91%) of Singapore teens surveyed like advertising - not only tolerating it, but welcoming it.   Advertising is successful – 59% of teens acknowledge that advertising makes them purchase products. More than three-quarters (82%) of teens will go to a website for further information about a product after watching an advertisement on TV.
Kenniess Wong, Managing Director, Interactive Hub said it’s time to start paying attention to habits and preferences of this influential new teenage market: “Generation Z is our next generation of purchasers – and they are emerging as a powerful youth demographic with a clear sense of identity and purpose. There are distinct attitudinal differences developing within this generation that will impact advertising decisions to youth audiences. This is a group that are already influencing the purchasing choices of their parents and will soon be powering our nation financially, environmentally and of course socially.”
habbo.com.sg and Sulake Singapore Country Manager, Ken Lim said: “There’s been a lot of discussion about the fame and fortune quest of Generation Y. However, Generation Z seems to place community issues ahead of money or profile.  They also seem more consistent about their likes and dislikes – and prepared to stand by these and their values when it comes to making decisions about brands or purchases. They also seem more likely to purchase with their hearts rather than their egos.
“That’s not to say they can’t be persuaded. Like Gen Y, Generation Z are brand savvy and they like advertising. This Generation has not only grown up within a digital playground, they are completely used to advertising as part of life – and they like it,” Lim said. 
Further information: Emily Venardos, emily@launchgroup.com.au / +61 413743737

About the research:  Habbo is one of the world’s leading sources of teen insights & data. There are more than 151 million registered Habbo characters worldwide and 2.4 million in South East Asia. Survey participants were between 12 – 18 years, and were evenly spread between males and females. Survey questions were developed and results analyzed by the Launch Group (www.launchgroup.com.au). Due to the age of the survey respondents, these research results provide an indication only of the emerging characteristics of this generation of youth. 

About Habbo: Habbo is a richly colourful, multi-dimensional virtual world and community for teens. Users join by creating a fully customized online character called a Habbo. From there, they can explore many public hang-outs, participate in a variety of activities, connect with friends, decorate their own rooms, and have fun through creativity and self expression. Currently there are Habbo communities in 32 countries on six continents. www.habbo.com.sg 
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